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Introduction
Social Seniors is a series of practical workshops that use ‘digital stories’ –  
short videos – to help senior Australians engage with social media and share  
their interests and stories with others online. 
As well as expanding their networks and social opportunities, the program helps participants address 
concerns they may have about online privacy and security – and become more confident about sharing  
their personal information through digital channels.

By shifting the focus from technical skills to creative interaction, Social Seniors breaks the mould of 
conventional digital training to provide ‘real-life’ skills that will help seniors broaden their social circles and 
connect with local services. By the end of the three workshops, participants will be able to produce a ‘digital 
story’ on their smartphone or tablet to share with like-minded individuals and groups with similar interests.

While the focus of Social Seniors is on improving online and social media participation, there is a strong 
additional focus on social inclusion. The program aims to empower senior Australians to participate more 
broadly in community groups and activities, and to give them sustainable digital skills that will positively 
impact all aspects of their everyday lives.

Who is the program for?
Studies consistently show that people over 65 have 
the lowest levels of digital inclusion in Australia. While 
a growing number may own a smartphone, Australian 
seniors perpetually show the lowest uptake of online 
technologies for content creation and sharing. 

Social Seniors seeks to rectify this imbalance by helping 
people over 60, who have some digital skills, further 
build their digital skills and confidence. This program 
also creates opportunities to access social media for 
community connections and interaction. 

Workshop format
Social Seniors comprises three 2.5-hour workshops 
held over a 4-6 week period. In the first workshop, the 
participants learn how to post and share information 
safely on Facebook and begin the process of structuring 
a short digital story on a subject of personal interest. 
In the second workshop, they start to collect materials 
and video footage for their productions, and to edit 
these using a free video-editing app. They complete 
their videos in the third workshop – ready to share  
with their new Facebook networks.

All three workshops employ a practical ‘learning by 
doing’ approach, with the facilitator helping participants 
to establish their Facebook accounts, find and connect 
with other people, and film and edit their digital stories. 
In the first workshop, the facilitator will establish a 
closed Facebook Group, through which the participants 
can exchange information and test their new skills in 
a secure online setting. Facilitators should encourage 
those participants who have more experience to be 
skilled mentors – someone who can help explain  
more complex concepts and processes to their peers. 
This will build confidence, but also facilitate peer-to-
peer learning. 
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What tech knowledge do I need?
Although some digital video-making skills will 
undoubtedly be useful, Social Seniors is designed to be 
simple to teach and a facilitator needs only intermediate 
IT skills to successfully oversee the program. Far more 
important is the patience and willingness to work with 
participants, to openly discuss and demonstrate your 
own social media use, and to seek resolution of any 
technical issues that may arise.

The program is a BYOD (Bring Your Own Device)  
program – and participants need to bring their own 
internet-enabled smartphone or an iPad/tablet with 
video capability.

Facilitators should not use their personal Facebook 
profiles in Social Seniors. It is recommended that they 
either create a new Facebook profile for the program,  
or use the libraries’ Facebook profile. 

Video editing and production may be a new skill for 
some facilitators, but it can be easy to learn. Workshop 
One introduces simple steps for creating a short (1-3 
minute) video with a smartphone or tablet – including 
developing a storyboard, collecting photos and 
graphics, and technical tips for capturing video  
footage using basic mobile technologies. 

In Workshop Two, the participants are introduced to 
Adobe Premiere Clip a free video editing app that lets 
you combine video clips and images into short videos 
ready for uploading to social media. 

Adobe Premiere Clip does not include an inbuilt voice 
recorder. This app can be used for digital stories that 
need no voice over recording, such as images, videos 
and text with music. 

Please note that Adobe Premiere Clip is a free app. 
Therefore they might not have all the functionality 
that PC or Mac desktop editors have. There are more 
advanced video apps for smartphones but these 
are not free of charge. There are some limitations 
with smartphone video making, but these can be an 
advantage. We are focusing on storytelling and not 
using any special effects to enhance the video.  
The overarching agenda is to “Keep it Simple”. 

Facilitators will need the  
following basic technical skills  
and knowledge:

TT  An ability to use and navigate Android 
and Apple mobile devices and 
operating systems

TT  An ability to download and set up 
apps for own use, and ability to assist 
others in downloading and setting up 
apps on their devices 

TT  A basic knowledge of Facebook 
account functions, and privacy and 
notification settings

TT  The ability to set up and moderate  
a closed Facebook group, including  
approving members and blocking  
or deleting comments or posts if 
required

TT  A willingness to learn and show 
others how to develop a storyboard 
for short digital videos

TT  An ability to problem-solve technical  
issues and ‘roadblocks’ (e.g. through  
online tutorials)

TT  An ability to download and 
understand the use of the Adobe 
Premiere Clip video-editing app.
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Testing technology
For the best workshop experience, it is recommended 
that you connect your device to a TV, projector or 
smartboard, or use a screen-mirroring app to project 
onto a compatible TV. It is also worth testing all 
software apps before the program begins to ensure that 
they function smoothly on your device. 

  
Tech tip: If facilitators use a mac computer 
QuickTime player can be used to mirror an iPhone 
interface. Launch QuickTime player and choose 
File, New Screen recording. On the new window 
choose your iPhone from the little drop down  
arrow next to the recording button.

Room set up
To create an environment conducive to open sharing 
and discussion, it is recommended that the workshops 
are not run in communal spaces due to noise and 
other interruptions. Workshop tables should be set up 
in a large circle – with sufficient space to access and 
provide hands-on support to each participant. 

It can be useful to have a whiteboard for explaining 
various processes to the participants, and it is highly 
recommended that you be able to connect your iPad to 
a projector or smartboard – or use a screen-mirroring 
app to project your screen onto a large TV.

 

 Pre-workshop checklist 

TT  Download Adobe Premiere Clip video-editing app onto the device you will using  
throughout Social Seniors

TT Familiarise yourself with all apps and how they work

TT  Ensure you are able to connect your device to a TV, smartboard or are able to project your 
device onto a compatible TV

TT Create a closed Facebook group called “Social Seniors, <insert library name>”
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Workshop 1
Introduction to social media  
and digital storytelling
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 Workshop 1 checklist 

TT  Create a new Facebook group called 
“Social Seniors, <library name>”  
and ensure that you are able to 
accept new members to this group

TT Arrange tables in a circle,   
 ensuring sufficient access to each  
 participant and their devices

TT  Obtain list of participants’ names 
from the library manager 

TT  Connect your device to a projector/
smartboard/TV, using an adaptor  
or screen-mirroring app

TT  Ensure you have library Wi-Fi login 
details at hand for participants 

TT  Facilitator’s and participants’  
name tags

TT Paper for storyboard exercise

TT Markers/pens

Session Goals
This first workshop will introduce the participants to basic social media tools and 
help them develop ‘storytelling skills’ to share their personal interests online. 
By the end of the workshop, participants will have a better understanding of: 
• What to consider when sharing information about themselves 
• How to control who they communicate with, and; 
• How to safeguard their online privacy and security.

They will also begin the process of creating a short video about a personal interest or their local  
neighbourhood – including developing a ‘storyboard’ and identifying the key pieces of video footage and other 
imagery they will require.

 Workshop 1 timetable
Each workshop includes several activities with a focus on social media skills and digital storytelling.

Each activity is led by the participants’ own interests – so please encourage them to share their personal 
online experiences, even if they are negative!

Session Duration

Session 1: Social Seniors and its aims 10 minutes

Session 2: An interest-based approach to learning 5 minutes

Session 3: Downloading apps 20 minutes

Session 4: Social media 10 minutes

Session 5: Creating a Facebook profile, including protecting our privacy 30 minutes

Break – 30 minutes

Session 6: Joining our Facebook group 10 minutes

Session 7: Planning our digital stories – including using a storyboard 20 minutes

Homework 5 minutes
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Activity  

Group discussion

TT Let’s introduce ourselves and the communities we live in.

TT Quick check on how we all currently use the internet:

T→ How many people use email?

T→ How many people use the internet to keep in touch with family and friends?

T→ How many of you have Facebook accounts?

T→ How many of you have Facebook accounts but rarely use them?

T→  How many people use the internet to find information  
(e.g.: entertainment, news or new recipes)? 

T→  How many people use the internet to access online services  
(e.g.: banking, health or government services)?

T→  How many are put off using social media or the internet by concerns about your 
online privacy or security?

 
Note to facilitator: this exercise may be helpful to enable you to identify potential skilled  
mentors in the group

  

Session 1
Social Seniors and its aims
  10 minutes

Introduction
The aim of Social Seniors is to build important digital 
skills by creating a short video based on personal 
interests and sharing the video through a closed 
Facebook group. These skills will help you to use social 
media platforms to communicate, share and access 
services that are important to you.

The three workshops aim to give you skills that are easy 
to use, and – most importantly – that you will continue 
to use after the workshops have ended.

While most seniors have heard about social media, and 
may have their own Facebook accounts, many use them 
infrequently or have a limited understanding about how 
to use them.

This workshop offers some basic digital skills that 
will allow you to extend your interests, hobbies and 
community participation online.

  
Note to facilitator: you may like to show the 
workshop a video you made about yourself. 
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Activity  

Group discussion

TT  What are the interests, hobbies  
or everyday activities you think  
you might be able to share or  
learn about through social media?

Session 2
Interest-based learning
  5 minutes

Introduction
An important part of this program is that we base our learning on our own interests.

Why? Because social media is all about helping people share what’s important – and it is much more likely that we’ll 
continue to use the skills we learn if we are connected to the interests, pastimes and people we already interact with.

You might have noticed that a lot of the images, text and video people share on social media – and many of the 
groups they’re part of – are related to everyday interests. 

Social media channels create a place where we can: 

T→ Talk about and share our interests with friends and family;

T→ Find new friends and social groups that share the same hobbies and interests;

T→ Document our memories or progress around our interests, hobbies or family histories;

T→ Find groups, services and organisations that can help us learn about our interests.

Another aspect of interest-based learning is ensuring that we can all explore independently and help each other out.

We recognise that the skill levels in this room might differ. So if you see one of your peers struggling to do something 
that you know how to do, please jump in and help them! 

Working together as peers means you are not always relying on ‘teachers’ to tell you what to do – and it helps 
everyone keep up with the pace of our workshop activities.
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Session 3
Downloading apps
  20 minutes

Introduction
We are going to learn how to download apps by 
downloading the apps we need for this program.

Activity  
We should all have a device in front of us.  
We should all know our logins for the app store or google play store. 

T→ Login in to the library Wi-Fi 

Skilled mentors: Could you help a person who doesn’t know how to login into Wi-Fi

T→  For android users: flick through the apps on your device (the apps are in 
alphabetical order) until you find play store. Tap the icon to open it. 

T→ For apple users: tap the app store icon on your home screen.

T→ Let’s take ten minutes to download, install and activate the required apps  
  onto our devices.  

Skilled mentors: Can you please help others to download the apps

 Activity
Group discussion

TT How did you find this activity?

TT  Did you notice that each app was given a star rating and you could read the comments/
feedback prior to download? 

TT Did you notice if the app was free or if there was a cost to it? 
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Session 4
Social media
  10 minutes

Introduction
Sometimes the world can seem obsessed with sharing their lives on social media – and this can be off-putting.  
But there are many good things that can come from sharing on social media.

Engaging with different social media platforms gives us different ways to communicate with other people,  
which can help us:
1.  Strengthen our relationships with family and friends
2.  Build new relationships with people and groups, by finding common interests and representing  

ourselves online
3.  Join groups in the community even if we can’t physically meet with them
4.  Share information and find out about news and events quickly.

Social media platforms also give us complete control over how we want to communicate – letting us decide how 
much information we want to share with others.

During these workshops, we are going to work with the most popular of all social media platforms: Facebook.  
As well as being a popular channel of communication for older people, more than half of all Australians use  
Facebook on a daily basis – making us the most frequent Facebookers in the world!1 

Facebook allows us to share text, images and video, join groups, and follow groups, companies and brands that  
we like – among other things.

In a minute we are going to set up a personal Facebook profile. But before we do...

1  https://www.socialmedianews.com.au/social-media-statistics-australia-april-2017/

Activity  

Group discussion

TT   Let’s take a few minutes to discuss some 
of the things we feel comfortable sharing 
with others online.

TT  What kind of information are you 
comfortable sharing publicly on your 
Facebook profile – and what information 
would you prefer not to share publicly?
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Session 5
Creating a Facebook profile,  
including protecting our privacy
  30 minutes

Introduction
Let’s set up a personal Facebook profile. 

Activity   

Skilled mentors: If you already have a Facebook profile, it would be great if you could help a 
person who doesn’t.

T→  Flick through the apps on your device and find the Facebook icon, and tap on it.

T→  If you are new to Facebook, you will be asked a series of questions which will allow 
you to create a Facebook account, remembering that you can change these answers 
in your settings later on.

T→  You’ll be directed to a page asking you to add friends –  
but we can go straight to your profile page by clicking on your name.

T→  Your profile page is empty at the moment – but before we start posting content,  
we need to make some decisions about what we want people to know about us.

T→  Go to the ‘About’ section. This gives you a number of different options about the  
kinds of information you want people to know about you.

T→  The more information you have, the easier it is for people to find you, or for people 
and groups with similar interests to get in touch.

T→  But remember that you are in charge of the information that is found there – and  
who sees it.

T→  Let’s take a few minutes to answer some of the questions in the ‘About’ section. You 
don’t have to answer all of them – and remember: you can go back and answer more 
questions, or delete some of your answers, later on.

1  https://www.socialmedianews.com.au/social-media-statistics-australia-april-2017/
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Session 5 (continued):  
Creating a Facebook profile,  
including protecting our privacy 

Introduction
There are a number of easy ways that Facebook allows you to control what 
information can be seen by others and who sees it. As well as our public profiles,  
we can set up groups to talk about specific interests with people who are  
approved to join in.

Let’s take a few minutes to look at the privacy and notification settings on Facebook, 
which can help us make decisions about who we communicate with. Once we’ve 
decided who can see what, it’ll be time to post some content!

Note for facilitator: walk the group through the privacy and notification 
settings on the smartboard or projector and discuss with the group. 

Activity  
Go to your own Facebook privacy and notifications 
settings and adjust them as you would like.

Skilled mentors: If you already set your privacy and notifications up, 
it would be great if you could help a person who doesn’t.

Debrief  

Group discussion

TT  Are you now aware of how to better manage your personal 
privacy and security?

TT  Do you feel more confident and willing to explore social media 
and what it has to offer?
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Session 6
Joining our Facebook group

 
10 minutes

We have created a closed Facebook 
group for this program.
This means that only group members - the people 
here - will be able to see what you post.  Others can’t 
join, post or see others’ posts without permission from 
the group’s administrator.  We will talk more about the 
different types of Facebook groups next week.

This Facebook group will be a way for you to share 
information or ask questions during the week.  

Activity  
Let’s join the group’s Facebook page

T→ Use the Facebook search function to find our Facebook group. 

T→ Then request to join the group.

We will now accept all your requests.

Can you:

TT  Post an image or some text that describes the idea you have for your digital story to  
the group?

TT Like or post a comment on another person’s post?

Skilled mentors: Can you show the other participants how to post a comment?
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Session 7
Planning our digital story
  20 minutes

Introduction
The first thing that we need to decide is what our  
digital stories are going to be about. Social media videos 
are very short – 90 seconds is a good length of time to 
aim for.

This means that our stories can be quite simple.  
To make it easier – and to match the aims of the 
workshop – we’ve come up with three potential  
themes to base our video stories on:

T→ A walk in the local area;

T→ A personal interest or hobby;

T→ A community or social group.

Once you’ve decided on your story idea, you will need to 
create a ‘shopping list’ of the images you’ll need to tell 
your story.

Activity  
For homework please develop a ‘storyboard’. You will each be given a sheet of paper with nine 
squares on it. Each of these squares represents an image or images that you need to tell your 
story. Next to the squares is a space to write captions or the narrative for your story.

Your story will need to answer the following questions, with accompanying images:

T→ Who? With image 1

T→ Where? With image 2

T→ What? Why? How? With image 3 onwards.

You will have approximately 60 seconds to 180 seconds to fill with story and corresponding 
imagery. This means a ‘shopping list’ of 6 or 12 pieces of video that run for about 10-15 
seconds each.

Once you’ve picked a story idea, you should create your shopping list. You can arrange this list 
of images and video sequentially to plan your video. We call this developing a ‘storyboard’.

 Activity
Group discussion

TT  Let’s discuss some potential story ideas or interests and images that might work well to 
tell your story.

TT  What hobbies or other interests are there in the group?

TT  Are there any local events or landmarks that people may like to know more about or share 
knowledge on?

TT List these ideas on the board
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Information
The next stage in producing your digital story will be to take some video or images 
using your device. 

Some important things to remember when using your device to video are:

1.  Make sure your device is charged. Always take your power cable with you and,  
if your power is low, it’s a good time to have a ‘recharge’ at a local café! 

2.  If you’re using an Apple device, check to see if you can rotate the screen by 
turning the device sideways. The screen should move with you.

3.  Always hold the device so that the lens is in the top left corner. This will help  
you avoid covering the lens with your finger.

4. Make sure you’re in a comfortable position or you can rest your arms.

5.  Use different types of shots – but don’t zoom in and out too much. It’s 
disorientating for the viewer! Remember to only use close-ups for very 
important points, whereas medium shots are good for filming people and long 
shots are good for filming places.

6.  When filming yourself, try to stay in the light or close to the light – rather than 
against it.

7.  If you want to film someone in public, it is generally polite to ask them for 
permission – especially if you are filming around children.
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Workshop 1 homework  

TT Choose the topic of your digital story.

TT  Create your storyboard ‘shopping list’ using the worksheet provided.

TT  Film some video or take some photos on mobile device to be used in your video.

TT  You may like to visit the e-safety website to have a look at their recommendations 
around privacy settings for Facebook: https://www.esafety.gov.au/esafety-information/
games-apps-and-social-networking/facebook 

TT  You may like to learn more about storyboarding. One website that might be useful is: 
https://resources.goanimate.com/what-is-a-storyboard-and-why-do-you-need-one 

TT  The website addresses are provided in the homework section for Workshop 1 in your 
Information for participants pack. 

Homework
Explain
  5 minutes
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Workshop 2
Engaging with social media groups  
and digital storytelling
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 Workshop 2 checklist  
 

TT  Arrange tables in a circle, ensuring 
sufficient access to each participant 
and their devices 

TT  Connect your device to a projector/
smartboard/TV, using an adaptor or  
a screen-mirroring app

TT  Ensure you have library Wi-Fi login 
details at hand for participants 

TT  Facilitator’s and participants’  
name tags

TT Paper

TT Markers/pens

Session Goals
In this workshop, the participants will learn how to use Facebook groups to connect 
with individuals and groups with similar interests to their own – along with other 
tools such as Recommendations or Buy, Sell & Swap groups. 
The participants and the facilitator will join our ‘closed’ Facebook Group, through which we can exchange advice and 
experiment with different tools outside the workshop space.

Participants will also continue to develop their digital stories by arranging their videos, photos and graphics in the 
video-editing program,  Adobe Premiere Clip– and then beginning the editing process.

 Workshop 2 timetable
Each workshop includes several activities with a focus on social media skills and digital storytelling.

Each activity is led by the participants’ own interests – so please encourage them to share their personal 
online experiences, even if they are negative!

Workshop sessions Duration

Session 1: Workshop 2 and its aims 5 minutes

Session 2: Using a Facebook Group for social participation 10 minutes

Session 3: Finding and engaging with groups 20 minutes

Session 4: Video editing demonstration 20 minutes

Break – 30 minutes

Session 5: Adobe Premiere Clip workshop 60 minutes

Homework 5 minutes
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Activity  

Group discussion

TT  What is an interest or hobby that you might like to share or 
find out more information about online? 

TT  Are you a member of a group that could benefit from  
starting its own Facebook Group?

Session 1
Workshop 2 and its aims
  5 minutes

Introduction
This workshop begins to explore the skills of engagement and sharing that are so 
useful with social media. These skills are easy to use and, because they are based on 
our own interests, we hope you will continue using them long after these workshops 
have ended!

As Australia’s most popular social media channel, Facebook offers unrivalled scope 
to help us find people in our local areas with similar interests, lifestyle choices, and 
information needs to our own.

Even though a Facebook group might not meet face-to-face, we can still enjoy 
discussions and exchange advice with like-minded people in our communities.  
If we can’t get to a group meeting due to illness, distance or competing schedules,  
a Facebook group can help us keep connected with other people’s news.

The second part of the workshop introduces video editing and continues to work on 
developing a digital story using  Adobe Premiere Clip. 



Workshop 2

20  |  Social Seniors: Information for facilitators

Session 2
Using a Facebook group for social participation

 
10 minutes

Introduction
You have mentioned a number of interests and hobbies that could be the subject of 
a Facebook Group – and could help to increase your enjoyment and participation in 
these hobbies.

Let’s consider a practical example. Say one of your hobbies is gardening. Using 
Facebook’s search function, you might be able to find:

T→ Australia-wide groups dedicated to information about gardening;

T→  Community groups in your area that like to share information and gardening 
tips on local plant species;

T→ Local groups of enthusiasts who like to meet in parks or community gardens;

T→  Buy, Sell & Swap groups dedicated to plants, seeds, gardening tools and 
furniture.

You can request to join any of these groups that seems to offer something of interest 
to you. Once accepted, you can post your own comments, images or videos to the 
group. You can like or comment on other people’s posts too.

When joining a Facebook Group, you should be aware that groups have different 
privacy settings:

T→  Public: this means that anyone can search for the group, they can see 
all posts even if they aren’t a member, and they can join or post without 
permission (from an administrator).

T→  Closed: this means that anyone can search for the group, but they can’t join, 
post or see others’ posts without permission from the group’s administrator.

T→  Secret: this means that only members can search, post or see others’ posts. 
You need to be invited by a member or an administrator to join.

Depending on what you feel comfortable sharing on social media, your decision to join 
a group might be based on its specific privacy settings.

Other things to look for in groups are whether there are particular rules for sharing 
and engaging with others. Some larger groups have established rules around how to 
comment, what can be posted, and even consequences for breaking any of the agreed 
rules. You should be aware of the rules either before or when you join a group. These 
are usually located at the top of the group’s page on Facebook.



Workshop 2

21  |  Social Seniors: Information for facilitators

Session 3
Finding and engaging with  
groups and pages
  20 minutes

Introduction
In order to see the huge range of possibilities 
for connecting to like-minded people through 
Facebook, we would like to spend a little time 
acquainting ourselves with the kinds of groups or 
pages that are out there.

Activity  
Let’s explore what groups exist in our areas of interest.

T→ Login to the library’s Wi-Fi. 

T→  Flick through your smartphone or iPad and click on the Facebook button. 

T→  Use the Facebook search function to search for five pages or groups that  
might be relevant to your interests or hobbies. 

Can you:

TT Request to join a group that may be of interest to you?

TT Find a group that has some rules about posting?

TT Like or post a comment in a public group, if possible?

TT  Repost something interesting from a page to the closed group  
(e.g. the State Library or National Gallery)?

Activity  
Group discussion

TT  Let’s discuss some of the groups that you have found and things you might post  
about or comment on in one of these groups.
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Session 4
Video editing demonstration 
  40 minutes

Introduction
It’s time to learn how to edit a video that we have 
made ourselves.

After the last workshop, we requested that you 
take some photos or film some video for your 
digital story. We are now going to have a simple 
demonstration of how to use the  Adobe Premiere 
Clip app to edit our videos and images – and then 
we can all practice using our own clips.

Activity  

T→  Open  Adobe Premiere Clip. The first time you use it, the app will prompt you to create 
an account. 

T→  To get started, tap My Projects. The first time you do this, Adobe will ask to access 
your videos, photos, camera etc.– you will need to agree to move forward.

T→  There are slight differences between  Adobe Premiere Clip for Apple users and 
Android users. 

T→  To start editing a video, tap on My Projects. For apple devices you will be asked to 
choose On my iPhone for existing video or photos, or Take a Photo or video to create 
new content.  For android users, you can choose existing videos or photos that you 
have on your device and wish to edit by selecting Device. To film new material, select 
Camera. This will allow you to shoot a new video.  

T→  Select videos or images by tapping on them – a purple tick will appear. Don’t worry, 
you can go back and repeat this step if you forget an image or video clip!

T→  Now click the ‘Add’ button at the bottom of your screen to bring the materials you 
want to edit into an editing timeline. You can see the timeline as a series of images  
in a line.

T→  You can move the images or videos back and forth in your timeline by using your 
finger to choose an image or video – a purple outline should appear around it – and 
then dragging it with your finger to the required place in the timeline. You may have 
to press hard depending upon the type of device you’re using.

T→ Use the white bar to play the video at any point in the clip.

 
Note to facilitator: demonstrate the below steps to the group 
via the smartboard or projector.
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Session 4 (continued):  
Video editing demonstration You can complete other basic editing functions too – including:

T→  Changing the exposure, highlights or shadows in your clip by clicking on the little 
wheel at the bottom of the screen;

T→  Changing or muting the volume on individual clips by clicking on the little speaker at 
the bottom of your screen;

T→  Changing the speed that the clip plays by clicking on the little turtle icon, again at 
the bottom of your screen.

You can add music from the Adobe audio library by clicking on the music note icon at the top 
of the screen.

If you make a mistake, don’t worry – you can delete a clip altogether and re-select the clip 
from your video library to edit it again.

A useful website that provides a step-by-step on how to use this app for both apple and 
android users is: https://smartphones.gadgethacks.com/how-to/adobe-premiere-clip-101-
edit-videos-your-smartphone-automatically-0179197 

This website address is provided in the homework section for Workshop Two in your 
Information for participants pack. 
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Session 5
Adobe Premiere Clip workshop
  60 minutes

Introduction
Using the editing skills that have just been 
demonstrated, start putting your video clips 
together into a story.

Activity  

T→  When doing this for the first time, it is often a good idea to simply click on buttons and 
just see what they do!

T→  Don’t worry about making mistakes – you can restart the editing process in Adobe 
Premier Clip any time you wish.

T→ Facilitators and skilled mentors will be available to help you whenever you need it.

Debrief  

Group discussion

TT How did you go using Adobe Premier Clip?
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Workshop 2 homework  
TT Look at the recommended websites:

T→  https://smartphones.gadgethacks.com/how-to/adobe-premiere-clip-101-edit-
videos-your-smartphone-automatically-0179197 

T→ https://helpx.adobe.com/mobile-apps/help/clip-faq.html 

TT  Take some time to get familiar with  Adobe Premiere Clip. The gadget hacks website 
provides a step through on how use it on both an apple device and an android device. 

TT Post any questions or concerns on the Facebook group.

TT Edit your own video. 

Homework
Explain
  5 minutes
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Workshop 3
Finalising digital stories  
and sharing online
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 Workshop 3 checklist 

TT  Arrange tables in a circle, ensuring 
sufficient access to each participant 
and their devices 

TT  Connect your device to a projector/
smartboard/TV, using an adaptor or  
a screen-mirroring app

TT  Ensure you have library Wi-Fi login 
details at hand for participants 

TT  Facilitator’s and participants’  
name tags

TT  Large pieces of paper for images  
of text

TT Markers/pens

TT  Details of electronic evaluation 
survey

Session Goals
This workshop will focus on completing and sharing the digital stories as a means of 
broadening networks – and information-gathering capabilities – on Facebook. 
The participants will work with Adobe Clip to complete the edits of their videos. They will then be ready to share their 
stories with their Facebook networks.

 
Reminder – skilled mentors: It is strongly recommended that you encourage participants who have 
demonstrated greater IT or social media skills to support those who may need more assistance. This will not 
only provide additional learning and bonding in the group – but will maintain the interest and motivation of the 
most skilled participants.

 Workshop 3 timetable
Each workshop includes several activities with a focus on social media skills and digital storytelling.

Each activity is led by the participants’ own interests – so please encourage them to share their personal 
online experiences, even if they are negative!

Workshop sessions Duration

Session 1: Workshop 3 and its aims 10 minutes

Session 2: Finalising our digital stories 40 minutes

Session 3: Narration tools 10 minutes

Break – 30 minutes

Session 3 continued: Narration tools - how to insert text 50 minutes

Wrapping up: reflecting on our new digital storytelling skills 20 minutes
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Activity  

Group discussion

TT What is the main purpose of your digital story?

TT Who is your target audience?

TT  Are there any aspects of your story that might need more 
detailed explanation for a general audience?

TT  Is there any other information (e.g.: contact details) that 
should be included in your video?

Session 1
Workshop 3 and its aims
  10 minutes

Introduction
In this final workshop in the series, we are going to finish off our videos. 

One of the most interesting and powerful benefits of using social media is finding and 
sharing stories with people and groups that have similar interests to our own.

We have already created storyboards and collected images and video clips that we 
want to use to tell our digital stories. We are now going to complete the editing of our 
stories in  Adobe Premiere Clip and then enhance our videos by inserting text to narrate 
them to a general audience.

To wrap up the workshops, we will also complete an evaluation to reflect upon the 
different skills we have learned – and what we might need to learn more about in  
the future. 
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Activity  
Open your edited video in Adobe Premiere Clip.

T→  After reflecting on your story’s purpose or audience, do you want to make any 
changes to your initial editing efforts?

T→  Share your video with the person sitting next to you – and ask for some honest 
feedback.

T→ If you want to re-edit, take some time to do so. 

Activity  

Group discussion

TT  Did you decide to make any changes to your initial edits after reflecting on your story’s 
purpose or audience?

TT  Did your peer/s in the workshop make any suggestions that made you want to adapt 
your story further?

TT  Would you feel comfortable sharing your story with people you have not met before 
through a Facebook Group?

Session 2
Finalising our digital stories
  40 minutes

Introduction
Let’s get our videos to a ‘final’ story. 
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Activity  
 
How to insert text:

T→  The Plus button in the bottom right corner gives you the option of adding more clips 
and images, and also adding text. You can change the length of time the text plays 
by dragging the purple bars left or right. This is a great way of building a narrative 
throughout the video. 

Session 3
Narration tools 
  10 minutes

Introduction
While eye-catching imagery is usually the most 
powerful aspect of a digital story, narration can be 
important too.

Including text allows an audience to understand the 
context and importance of the images you’re presenting 
– and also personalises your story, as the audience can 
hear directly from you.

T→  Do you want to include some text to help tell 
your story?

 
Note to facilitator: demonstrate the below steps to the group 
via the smartboard or projector
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Activity  
 Would the story you are trying to tell in your video benefit from including 
some text? 

T→  On the paper provided, write some short simple statements that could add context 
to your story. You could take a photo of these images and use  Adobe Premiere Clip to 
add these photos to your video. Or you could use the plus button in  Adobe Premiere 
Clip to type these statements as added text to your video. 

T→ Can you share your video to our Facebook group and write a short caption to   
  introduce it?

Session 3 (continued)  
Narration tools
  50 minutes

Introduction
Let’s add text or create images of text and add them to  
your video to enhance your story. 
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Activity  

Group discussion: 
Going back to the questions we discussed in workshop one:

TT  Will people now use the internet more to keep in touch with family and friends?

TT  Will our new Facebook users continue to use Facebook now the course has completed? 

TT Will our existing Facebook users use it more or differently?  

TT  Will people use the internet more going forward to find out information  
(e.g.: entertainment, news or new recipes)? 

TT  Will people now consider using the internet more to access online services  
(e.g.: banking, health or government services)?

TT  Do people feel more in control of their on-line privacy and security and more prepared 
use social media and the internet?   

Evaluation  
We have now come to the end of the program and it is time to evaluate  
the program and how far we’ve come.

Please complete the evaluation using the following links:  
The participant survey link is: https://culturecounts.cc/s/socseniors1  
The facilitator survey link is: https://culturecounts.cc/s/socseniors2

Wrapping up
  20 minutes

That brings us to the end of Social Seniors. Hopefully 
these workshops have taught you some skills  that 
you will continue to use going forward

T→  If you would like, the closed Facebook group 
can stay live. However, I need to hand over 
administration to someone/more than one 
person to manage. Any volunteers? I hope you 
all continue to use it. You can also expand the 
group to others if you wish. 

T→  You may like to use the Facebook group to stay 
in touch with each other, organise meet ups. 
One idea may be to hold a movie night and 
share all the videos as a group. 


